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JOB MARKET PAPER ABSTRACT 
 

 
 

Does Price Information Matter? 
Price Comparison in the Italian Motorway Refuelling Market 

 
The availability of price information is crucial in shaping market competition. Policy 
interventions aimed at informing consumers about prices and making possible price 
comparison have the potential to lower search cost and empower consumers. This 
might in turn trigger competition among retailers that compete to attract informed 
(and active) consumers. This paper studies the implementation of a consumer policy 
aimed at facilitating fuel price comparison on Italian toll motorways. We empirically 
test the effect of introducing price comparison on the price final consumer face. 
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