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1. FORMAT AND THEMES

The State of the Union conference, organised by the European University Institute (EUI), is an annual
event for high-level reflection on the European Union and the world. Across its seven editions, it has
become a reference point in the EU agenda for policy-makers, civil society representatives, business and
opinion leaders, and academics. Presidents, Prime Ministers, Foreign Ministers, as well as the President
of the European Commission and the President of the European Parliament have taken part in the event
over the years.

In 2017, The State of the Union, under the title Building a People’s Europe, revolved around the theme of
European Citizenship, a multi-faceted topic of acute relevance across all EU member states. Under this
main theme, the debate was focused on the following topics:

*  The Future of European Citizenship

* Direct Democracy, Referenda and Populism

* The Free Movement of Persons and Social Solidarity
* The Global Refugee Emergency

* The Economic and Monetary Integration of the EU

* State Secrecy and Security in Europe

The conference’s scientific programme was planned and supervised by The State of the Union 2017
Scientific Committee: Rainer Baubdck, Professor of Social and Political Theory at the EUI; Deirdre
Curtin, Joint Chair Professor of European Union Law at the EUI; Renaud Dehousse, President of the EUI;
Vincenzo Grassi, Secretary-General of the EUI; Brigid Laffan, Director of the Robert Schuman Centre for
Advanced Studies and Director of the Global Governance Programme at the EUI; Federico Romero,
Professor of History of Post-War European Cooperation and Integration at the EUI; Dieter Schlenker,
Director of Historical Archives of the European Union and Director ad Interim of the EUI’s
Communications Service; and Anna Triandafyllidou, Robert Schuman Chair, Global Governance
Programme Research Area Director Cultural Pluralism at the EUL

The State of the Union was organised by the EUI Communications Service, with the assistance of the EUI
Real State and Facilities Service.

1.1. Programme

The seventh edition of The State of the Union conference took place over three days. On the 4™ May,
parallel sessions were held at the EUI campus, in Badia Fiesolana. On the 5™ May, the event took place
in the historical city hall of Florence, Palazzo Vecchio. On the 6™ May, Villa Salviati was open to the
public in the occasion of the Open Day.
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The programme of the event was as follows:
Thursday 4™ May:

The State of the Union 2017 started with the Welcome of the President of the EUI Renaud Dehousse and
the Introductory Speech of the President of the Italian Senate, Pietro Grasso. The conference day at Badia
Fiesolana featured the plenary session Letting the Citizens Decide — Plebiscites and Populists, chaired by
Prof. Brigid Laffan, the lunch session The EUI Refugee Initiative: Leading by Example? and the
following six parallel sessions:

*  Nothing to Hide: Privacy and Surveillance in Europe

*  Genuine Links and Useful Passports: A Decline of Citizenship?

*  Free Movement vs. Social Solidarity: Does EU Citizenship Undermine European Welfare States?
*  The Refugee Emergency: Assessing the Political and Policy Responses

* The EU and the Challenge of Economic and Monetary Integration

*  Towards a People's Europe: What role for Parliaments in coming decades?

Friday 5™ May:

The sessions organized throughout the day at Palazzo Vecchio featured interviews keynote speeches by
high-level personalities such as Antonio Tajani, President of the European Parliament; Jean-Claude
Junker, President of the European Commission; Michel Barnier, Chief Negotiator for the Conduct of
Negotiations with the UK; Federica Mogherini, High Representative of the European Union for Foreign
Affairs and Security Policy and Vice-President of the European Commission; Paolo Gentiloni, Prime
Minister of Italy; Kersti Kalijulaid, President of Estonia; Werner Hoyer, President of the European
Investment Bank; and Angelino Alfano, Italian Minister of Foreign Affairs; Ann Linde, Swedish Minister
for EU Affairs and Trade; and Sandro Gozi, Italian Secretary of State for European Affairs.
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In addition, the following panels took place:

*  The European Union at Sixty
*  The Future of European Citizenship

*  The Global Refugee Emergency and Europe’s Response

Saturday 6™ May:

The State of the Union 2017 ended with the Open Day hosted by the Historical Archives of the European
Union. For the first time after intense renovations, the main corpus of Villa Salviati was opened to the
public. It was a day dedicated to music and culture, with guided tours, art exhibitions, activities for
children, tasting of Tuscan specialties and concerts.
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2. PARTICIPATION

The first two days of The State of The Union 2017 hosted a total of about 1400 people consisting of:

About 800 delegates attending the sessions at the Badia Fiesolana and Palazzo Vecchio
172 journalists and media representatives

215 people involved in the logistics of the event

About 100 security officers

110 staff members and volunteers

The Open Day at the EUI Campus on May 6" hosted 2,100 participants', including people from the local

community, members of the academic community, families, artists, musicians and accompanying guests
who took part in the cultural activities promoted by the Historical Archives of the European Union.

2.1. Speakers

The event gathered 74 speakers and moderators — listed in alphabetical order:

Angelino Alfano, Italian Minister of Foreign Affairs

Eugenio Ambrosi, Regional Director European Economic Area, International Organization for
Migration, Geneva

AndreaBaranes, President, Fondazione Culturale Responsabilita Etica

Tony Barber, Europe Editor, Financial Times

Monica Barni, Vice-President, Tuscany Region

Michel Barnier, EU's chief Brexit negotiator

Leonardo Bassilichi, President, Chamber of Commerce of Florence

Rainer Baubdck, Professor of Social and Political Theory, SPS Department, EUI
Magdalena Bernaciak, Senior Researcher, European Trade Union Institute
Dorothee Bohle, Professor of Political Science, Department of SPS, EUI
SimonaBonafé,Member of the European Parliament

Mercedes Bresso, Member of the European Parliament

Eric Bussiére, Jean Monnet Professor, University of Paris-Sorbonne

Youssef Cassis, Professor of Economic History, Department of History and Civilization, EUI
Fabio MassimoCastaldo, Member of the European Parliament

Doman Coulibaly, Guest of the Refugee Initiative

Deirdre Curtin, Professor of European Union Law, Department of Law, EUI
Loris De Filippi, President of Médecins Sans Frontiéres, Italy

Renaud Dehousse, President of the EUI

Jelena Dzankic, Research Fellow, RSCAS, EUI

Maurizio Ferrera, Professor of Political Science, University of Milan
Klaus-Dieter Frankenberger, Foreign Editor, Frankfurter Allgemeine Zeiting
Francesca Galli, Associate researcher, Faculty of Law; University of Maastricht

! Data provided by the Historical Archives of the European Union.
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Oliver Garner, Researcher, EUI

Andrew Geddes, Professor of Politics, University of Sheffield; Director, EUI Migration Policy
Center

Bruno Gencarelli, Head of International Data Flows and Protection Unit, Directorate-General
Justice, European Commission

Paolo Gentiloni, Prime Minister of Italy

Sandro Gozi, Italian Secretary of State for European Affairs

Heather Grabbe, Director, Open Society European Policy, Brussels

Vincenzo Grassi, Secretary-General of the EUI

Pietro Grasso, President of the Italian Senate

Paolo R. Graziano, Professor of Political Science, University of Padua

Roberto Gualtieri, Member of the European Parliament

Caterina Francesca Guidi, Research Associate, RSCAS

Ryan Heath, Senior EU Correspondent at POLITICO

Werner Hoyer, President of the European Investment Bank

Swen Hutter, Post-doctoral Research Fellow, Department of Political and Social Sciences (SPS),
EUI

Véra Jourova, Commissioner for Justice, Consumers and Gender Equality, European
Commission

Jean-Claude Juncker, President, European Commission

Kersti Kaljulaid, President of Estonia

Eirini Karamouzi, Lecturer in Contemporary History, University of Sheffield

Georgios Katrougalos, Alternate Foreign Affairs Minister for European Affairs of Greece
Ayhan Kaya, Jean Monnet Fellow, EUI and Professor of Politics, Istanbul Bilgi University
Roula Khalaf, Deputy Editor, Financial Times

Brigid Laffan, Director of the Robert Schuman Centre for Advanced Studies (RSCAS) and
Director of the Global Governance Programme, EUI

Ann Linde, Swedish Minister for EU Affairs and Trade

Mons. Andrea Lombardi, Presidente del Capitolo della Cattedrale di Fiesole

Miguel Maduro, Founding Director, Global Governance Programme, EUI

Alessandro Martini, Director Caritas Firenze

Andreas Maurer, Jean Monnet Professor, University of Innsbruck

Eleonora Milazzo, Researcher, EUI SPS Department

Federica Mogherini, High Representative of the European Union for Foreign Affairs and
Security Policy and Vice-President, European Commission

Alina Mungiu-Pippidi, Professor of Democracy Studies, Hertie School of Governance, Berlin
Dario Nardella, Mayor of Florence

Tibor Navracsics, Commissioner for Education, Culture, Youth and Sport, European
Commission

Fernanda Nicola, Professor of Law at the Washington College of Law, American University
Michael O'Flaherty, Director, EU Agency for Fundamental Rights
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Georgia Papagianni, Coordinator for Migration, European External Action Service, Migration
and Human Security Division

Stefano Polli, Vice-Director, Agenzia Nazionale Stampa Associata (ANSA)

Maciej Popowski, Deputy Director-General for Neighbourhood and Enlargement Negotiations
Alexandra Ricard-Guay, Research Associate, DemandAT, RSCAS, EUI

Federico Romero, Professor of History of Post-War European Cooperation and Integration,
Department of History and Civilization, EUI

Richard Rose, Director of the Centre for the Study of Public Policy at the University of
Strathclyde

Catherine Schenk, Professor of International Economic History, University of Glasgow
Ayelet Shachar, Director of the Max Planck Institute for the Study of Religious and Ethnic
Diversity, Gottingen

Jo Shaw, Director of the Institute for Advanced Studies in the Humanities, University of
Edinburgh

Antonio Tajani, President, European Parliament

Anthony Teasdale, Director General of the European Parliamentary Research Service

Anna Triandafyllidou, Robert Schuman Chair, Global Governance Programme Research Area
Director Cultural Pluralism, EUI

Gaby Umbach, Strategy and Coordination Unit, European Parliamentary Research Service and
Director GlobalStat, EUI

Philippe Van Parijs, Hoover Chair of Economic and Social Ethics, University of Louvain
Maarten Vink, Co-Director of EUDO Citizenship, RSCAS, EUI

Joseph Weiler, Professor, NYU Law School

Chiara Zilioli, Director General, Legal Services, European Central Bank



3. ATTENDANCE TO THE STATE OF THE UNION 2017

3.1. Personnel
Throughout the event:

110 people worked under the coordination of the Conference Secretariat over the course of the three days
of the seventh edition of The State of The Union:

* 103 members of the EUI Community, including staff, people employed with auxiliary contracts
and trainees.
* 7 former trainees at the Communications Service.

215 people had access to the conference venues for logistical and organizational purposes. This includes
personnel from Headline, Euros Agency, photographers and video makers, technicians, personnel from
the transport service, personnel from the catering service and other people involved in the logistics of the
conference.

Over 100 police officers and security personnel (Questura, Prefettura) were at the Badia Fiesolana and
in service in Palazzo Vecchio on May 4™ and May 5.

3.2. Delegates
The State of the Union 2017 was attended during its two academic days by more than 800 delegates.

During the first day of conference at Badia Fiesolana the audience included more than 400 participants
and was mainly composed of academics. There was a remarkably strong attendance of members of
European Institutions, such as Members of the European Parliament, and the Italian Government, such as
the President of the Italian Senate.

The State of the Union 2017 — Registered participants May 4

Affiliation N %
Academic Institutions 324 54%
EU/ International Institutions 69 11%
National Institution 44 7%
Other, Private, Company, Law Firm 30 5%
Association/Foundation/ Cultural Institution 28 5%
Civil society /Think tanks 14 2%
Consulate/Embassy/ Representation 14 2%
National Press 60 10%
International Press 20 3%
Total 603

Figure 1: Audience registration on May 4th. Statistics are based on registration figures and have been divided per category.
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Figure 2: Audience registration on May 4th. Pie chart summarizing affiliations.

During the second day of the conference at Palazzo Vecchio on May 5", there were more than 700
participants. Attendance was divided between academics and members of National, European and
International institutions.

Participants from 53 different countries attended the sessions.

Affiliation N %
Academic Institutions 310 41%
National Institution 90 12%
EU/ International Institutions 87 11%
Other, Private, Company, Law Firm 42 6%
Association/Foundation/ Cultural Institution 29 4%
Consulate/Embassy/ Representation 19 2%
Civil society /Think tanks 14 2%
National Press 146 19%
International Press 26 3%
Total 763

Figure 3: Audience participation on May 5™ Statistics are divided per category.

9 m EUI



B Academic Institutions
B National Institution

EU/ International Institutions

B Other, Private, Company, Law Firm

[

11%

B Association/Foundation/ Cultural
Institution
B Consulate/Embassy/ Representation

= Civil society /Think tanks

© National Press

 International Press

Figure 4: Audience participation on May 5th. Pie chart summarizing affiliations.

Altogether, almost 200 members of the EUI Community attended the two days of the academic

conferences. The majority of them were researchers (39%), followed by Alumni (25%), Fellows (14%),

Professors (8%), Research Associates (5%), Staff members (3%) and other members of the EUI
community (6%).

Affiliation N %
Researchers 75 39%
Alumni 42 22%
Fellows 36 19%
Professors (including 8 speakers) 18 9%
Staff members 14 7%
Research associates 9 5%
Total 194

Figure 5: Participation on May 5" from the EUI community. Statistics are divided per category.

*EUI staff members who belong to the Alumni Association were counted as Alumni.
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Figure 6: Participation on May 5™ from the EUI community. Pie chart summarizing affiliations.

3.3. EUI Alumni

The 2017 edition of The State of the Union was attended by 42 EUI Alumni. Among these, 6 were
chosen to take part in the conference as first-row discussants, in panels strictly connected to their current
employment and/or research fields. In addition, 7 Alumni gave their contribution to the conference as
speakers.

During the two days of The State of the Union, the EUI Alumni Association was present with a stand
which provided general information about the association and next alumni gatherings. Moreover, the EUI
Alumni Association co-funded a side event, which took place on May 4" in the evening. The side-event,
organized in collaboration with doctoral researchers from The Constitutionalism and Politics working
group, revolved around the theme “European elections and the future of Europe: what to conclude, what
to expect?”. It was attended by 40 to 50 people, and was followed by a social event.

The EUI Alumni Association was represented by two members of the Executive Committee at the Dinner
for SOU Speakers, where they had the chance to network on behalf of EUI Alumni.

On May 5™ the EUI Alumni Association organized an informal dinner in Sala d’Arme. The dinner was
attended by most EUI Alumni present for SOU.
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4. PRESS COVERAGE

In total, 172 journalists and operators attended the two academic days of the conference, as follows:

National Press 60 146
International Press 20 26
Total 80 172

Figure 7: Press attendance on May 4™ and May 5™, Statistics are divided per category.

B National Press

¥ |nternational Press

Figure 8: Press attendance on May 4% and May 5. Pie chart summarizing affiliations.
g y y g

This represents a considerable rise in attendance numbers compared to the previous edition, The State of
the Union 2016, which was attended by a total of 97 journalists and operators.

4.1. International

A total of 119 articles were generated in the international press in the days around The State of the Union
2017.

A total of 3.51 billion people visited the international news websites on which The State of the Union is
covered. Not everyone who visits those sites will see our coverage, but an estimated 6.58 million
individuals will see online coverage of The State of the Union 2017. These pieces of coverage have
been shared 72.9K times (70.5K on Facebook, 7K on Twitter, 193G+, 11 Pinterest, 1.49K Linkedin).

Internationally, The State of the Union received more coverage than ever before. SOU was mentioned in,
amongst others, POLITICO Europe, Deutsche Welle, Euractiv, EuObserver, El Pais, El Confidencial, Le
Libre, Bloomberg, Frankfurter Allgemeine Zeitung, Die Welt, the BBC, The Telegraph, The Guardian,
The Independent, The Financial Times, The New York Times, Fox News, The Washington Post, The
China Post.
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It was also mentioned in institutional press releases from: the European Investment Bank, the European
Commission, the European Parliament, the website of the President of Estonia and Federica Mogherini’s
Blog. Additionally, it was mentioned in the public schedules of the European Commission and President
Tusk of the Council on the Friday before SOU.

4.2. National

The State of the Union 2017 was widely covered by accredited national media representatives. More
than 800 articles were generated in the national press in the days around the event.

The State of the Union 2017 had a remarkable presence in national newspapers such as La Repubblica
and Il Corriere della Sera, the news sites for ANSA, Huffington Post, Euronews, EUnews and Il
Messaggero, and major local newspapers La Nazione or Il Corriere Fiorentino.

In addition, about 19 video reportages were broadcasted on national and local televisions, such as RAI,
RAI News and RAI Toscana, Telecity 7 Gold, Italia7 Toscana, RTV38 and Toscana TV. In addition to
these, RAI did a live report from the Salone dei Cinquecento during the event.

4.3. Visibility and Promotion

Knowledge Partners: The State of the Union 2017 was supported by The Financial Times, Frankfurter
Allgemeine Zeitung and ANSA.

Media Partners: EUObserver

As a Media Partner of The State of the Union 2017, EUObserver delivered a one week banner campaign
throughout the website and a one week newsletter campaign. They have agreed to also deliver a one week
video campaign, now to take place in July 2017. The number of banner impressions prior to the event
‘exceeded by far the initial provision’.

Start Date End Date Banner Advert Impressions Clicks

09/02/2017 | 30/04/2017 569.546 344

Start Date End Date Newsletter

09/02/2017 | 15/02/2017 130
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In terms of coverage, EUObserver published three articles, two op-eds and four flash updates on
EUObserver ‘ticker’ related to The State of the Union.

Press Office: Eurosagency

Eurosagency were intended to act as the ‘antennae’ of The State of the Union in Brussels. Their role
involved:

- Communication and outreach to EU officials and influential stakeholders in Brussels before The
State of the Union,

- Communication and outreach to the media in Brussels before The State of the Union

- Representation of The State of the Union in Brussels

- Press coordination onboard The State of the Union flight

- Press office assistance during The State of the Union

- Compilation of international press coverage after The State of the Union
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S. VISIBILITY AND ADVERTISEMENT CAMPAIGN

5.1. Knowledge partners

*  The Financial Times granted 6 quarter pages from the 21 February to the 27" April.

The first AD was published in the UK edition The other advertisements appeared in editions around the
world (UK, Europe, Middle East, Asia, US).
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* The Frankfurter Allgemeing Zeitung signed a partnership agreement and granted 3 ADs of 1/3

page on the following dates: 15" and 25™ March and the 19" April.

SEITE 22

MITTWOCH, 15. MARZ 2017
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ANSA signed a partnership agreement and run a banner on the following web pages starting from

the end of February (27™). It is still running today (11™ May)
- Ansa Mediterraneo (http://www.ansamed.info/ansamed/it/)
- Ansa Europa (http://www.ansa.it/europa/ )

- Ansa Nuova Europa (http://www.ansa.it/nuova_europa/it/ )
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http://www.ansamed.info/ansamed/it/
http://www.ansa.it/europa/
http://www.ansa.it/nuova_europa/it/

« EU Observer: signed a media partnership agreement started on the 24™ March until the 30"
April.
- 2 banners on their homepage
- Publication of a video after the event.
- The possibility of publishing up to five op-eds.

M Inbox (16) - de@euobse X ) () EUobserver X '\ ©Q DoubleClick for Publish: X Poland and Gresce talk X [ Program — EPP Congre: X U0 Sort out - Idioms by Tr- X - X
<« C | @ Sicuro | https;//eucbserver.com/news QEY O I'EI (C) [-.fa
THE EU CANNOT LET ITS
PATIENTS DOWN

Friday

T euobserver

OPINION
AGENDA
FOCUS
STAKEHOLDERS

INVESTIGATIONS  ©

MAGAZINE ——

SeARCH 'No zero terror risk’,
EU security chief
warns

FOCUSON ...

EU PRESIDENCY Julian King said it was not an accident that the

London attacks happened on the anniversary
NORDIC NEWS
of the Brussels bombings

EU & CHINA

Figure 13: Banner for The State of the Union on the homepage of EuObserver.

& C | @ Sicuro | https;//euobserver.com
EWS S l
— - N <4 3 ) B - —
OPINION — 2 4 y
. o P — —a -
AGENDA e ~ W
FOCUS O - : ~I» AR ,

STAKEHOLDERS

INVESTIGATIONS | -
'No zero terror risk’,

EU security chief
warns

MAGAZINE

SEARCH

FOCUSON ... Julian King said it was not an accident that the
London attacks happened on the anniversary
EU PRESIDENCY of the Brussels bombings.

NORDIC NEWS

EU & CHINA

Poland and Greece talk tough P = 5% 0
before Rome summit

MY ACCOUNT

BUILDING A PEOPLE’S EUROPE

LOGOUT The two countries flex their muscles ahead of the Rome summit of 27 EU leaders, designed to show
unity in the face of many challenges.

NEWSLETTER

W #5002017
stateoftheunion.eui.eu

https://euobserver.com/justice/137357

Figure 14: Rectangular banner for The State of the Union on the homepage of EuObserver. Screenshot taken on the 24™ March
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5.2. Technical partnerships

Toscana Aeroporti : promotional materials in Pisa Airport.
* acolumn measuring 165 x 255 cm placed in the arrivals area
* an advertising panel measuring 100 x 196 cm in the central hallway

W #50U2017
stateoftheunion.eui.eu

! ” Stunffuter Migemeine — ewobserver 1%

b, i
W o s g

& .
M B @) S

Figure 15: Column 165 x 255 in the international arrivals area
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Building a People’s Europe

Figure 16: Advertising panel measuring 100 x 196 cm in the central hallway

The agreement also allowed for a promotional video of the conference (30”) to be displayed on the
monitors placed in various locations of the Airport in Florence , among their institutional videos and
advertisement. It started running on the 24" March.
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Comune di Firenze granted free advertisement for the Open Day in the following forms:

* Displaying of the video trailer (30”) for the conference, among their institutional videos on the 40
public information screens managed by the Comune and located throughout Florence.

* Displaying of 6 posters measuring 6 x 3 meters around Fiesole area advertising the Open Day
(20™ April to the 4™ May)

* Displaying of 10 posters of 70x100 cm promoting the Open Day on shop windows in the city
centre of Florence (15" to 30™ April)

’V:m..‘l
:-\:\k : ?L%lmjmm,, ; g
4 PORTE APERTE (| RAPHAEL GUALATZI e

-

Villa Salviati

19 LUGLIO secust 25
? BOLERO & CARMINA BURANA

SABATO 6 MAGGIO 2017
10.00 - 17.30

Figure 17: 6 x 3 m Poster advertising of the Open Day displayed on the Viale Volta
5.3. Brussels Airlines

Brussels Airlines chartered a VIP flight for top civil servants from the European Commission and
representatives from the European Parliament, on the occasion of The State of the Union 2017. In
addition, several journalists, communication specialists, academics, conference speakers, diplomats and
professionals from national chancelleries had the occasion to socialise in air. The VIP flight also
contributed to the visibility of the event, not least thanks to the in-flight address by European
Commissioner for Transport Violeta Bulc. Finally, Brussels Airlines also provided advertisement for The
State of the Union 2017 in B. Inspired, the airline’s in-flight magazine.
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6. FUNDRAISING

Our main partners:

Camera di Commercio di Firenze

Rappresentanza della Commissione Europea in Italia
Comune di Firenze

European Investment Bank

Fondazione Cassa di Risparmio Firenze

Presidenza del Consiglio dei Ministri — Politiche europee
Ufficio d’informazione in Italia del Parlamento Europeo
Regione Toscana

NCCR

European Round Table of Industrialists

Gifts and services provided by SoU 2017’s partners:

Comune di Firenze: offered 2 days at Palazzo Vecchio plus the support of their staff.

Caffé Corsini:
- offered coffee points during the conference days at the Badia Fiesolana and in Palazzo
Vecchio for the entire audience.
- offered the speakers dinner at the Ditta Artigianale Oltrarno on the evening of the 4™
May.

Headline Giornalisti offered their services as official press office.
Artigraf, Lungarno Collection, Excellent Gusto, JD Events, Studio Riprese Firenze,
Tecnoconference and Villa Viviani were supporting partners granting a discount on their

services or offering them free of charge.

Gelatieri Artigiani Fiorentini and Publiacqua offered their products to the participants in
Badia, Palazzo Vecchio and for the Open Day.

The Open Day was organised in collaboration with Circo en Piste, Citta Nascosta, Excellent
Gusto, Giunti Editore, Opera di Firenze and Orchestra Sinfonica Giovanile Cupiditas.

7. PATRONAGE AND FRAMEWORK

The State of the Union 2017 received the Alto Patronato del Presidente della Repubblica and was
celebrated in the framework of 60™ Anniversary of the Treaties of Rome and Festival d’Europa.
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8. VISIBILITY ON THE WEB

8.1. Statistics about the website

The official website of The State of the Union in 2017 featured an enhanced and revamped version of the
architecture used in past editions, was entirely secured under SSL encryption and was optimized for speed
and full accessibility with all kinds of devices.

To facilitate navigation and usability, most of the content was directly presented on the homepage,
including live streaming of the conference sessions, presented in parallel.

During the days around the conference, the uptime of the website was 100% and average load time was
around 1068 milliseconds, an improvement from 1300 milliseconds in 2016. This is considered to be
quite low given that the pages were heavily loaded with content including but not limited to such
embedded videos and the twitter feed. This can be explained because of the change in hosting — last year
the site was hosted in the EUI, but it has recently moved to a hosting in the Netherlands.

SoU (Server 6)

None

(0 outages)

100.00%

Between 1 March and 11 May 2017 the website received 56 000 page views. This is an improvement
of 8.53% from the 51 000 views recorded during the same period last year.
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Pages Mar 1,2017 - May 11,2017

Mar 1,2016 - May 11,2016

Email  Export v  AddtoDashboard  Shortcut

OO All Users + Add Segment
+0.00% Pageview

Explorer  Navigation Summary

This report is based on 100% of sessions. Leam more | Greater precision v @

agtat ve... it it Day | Weok | Month | (4] &

Mar1,2017-May 11,2017: @ Pageviews
Mar1,2016 - May 11,2016: ® Pageviews
10000

Mar 15 Mar 29 Apr 12

Primary Dimension: Page Page Title  Other

Secondary dimension ~ | Sort Type: | Default v

Q | advanced |EH|@ T |E @M

During the three days of 4-6 May 2017, the website received 17445 page views, a 15.89%
improvement on the 15 053 recorded in 2016.

On 4 May 2017, 5700 views were recorded, compared to 7100 in 2016.
On 5 May 2017, 9400 views were recorded, compared to 6350 in 2016.

On 6 May 2017, 2350 views were recorded, compared to 1800 in 2016.

Pages May 4, 2017 - May 6, 2017
Compare to: May 5,2016 - May 7, 2016

Email  Export v  AddtoDashboard  Shortcut

O All Users + Add Segment
+0.00% Pageviews

Explorer Navigation Summary

This report is based on 100% of sessions. Learn more | Greater precision v ¥

Pageviews v |VS. Selectametric

Day Week Month 24 o

May 4, 2017 - May 6, 2017: @ Pageviews
May 5,2016 - May 7,2016:  ® Pageviews
10,000

p—

5,000

May 5 May 6

Primary Dimension: Page Page Title  Other

The average duration of each session was 02:37 minutes in 2017. This is slightly lower than in 2016,
when the average duration was 03:04, but the disparity can be explained by the far higher number of page
views.

Top Channels

Views mostly came from desktop computers
(70%), followed by mobile devices (25%) and

then tablets (5%). B Organic Search

M Direct
One third of acquisitions came from organic B Social
searches, one third were direct visits and 15% Referral
came from social media. Overall this is similar to & Email
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2016. A smaller proportion of referrals came from social media, but the number was much higher.

The State of the Union had a much wider international reach than previous editions. 53% of traffic to the
website came from Italy. However 13.17% of sessions came from Belgium, an improvement of 334% on
last year. Similar improvements were seen in sessions from the UK (237% increase) , Germany (39%
increase) and the United States (73% increase).

Acquisition Behavior
Country
Sessions ¥ % New Sessions New Users Bounce Rate Pages / Session Avg. Session Duration
18.31% « 10.10% « 30.25% # 5.41%» 8.26% * 11.97% #
22,24 1 60.12% vs 54.6 ] 10,270 | 53.23% vs 56.2 2.51vs 2 00:02:44 vs 00:03
1. L1 italy
Mar 1, 2017 - May 11, 2017 11,882 (53.40%) 48.52% 5,765 ) 48.32% 2.77 00:03:25
Mar 1, 2016 - May 11, 2016 12,267 (65.23%) 45.65% 5,600 52.26% 3.00 00:03:44
% Change -3.14% 6.28% 2.95% -7.55% -7.73% -8.70%
2. B Belgium
Mar 1, 2017 - May 11, 2017 2,931 (13.17%) 66.09% 1,937 (144 50.90% 2.54 00:02:21
Mar 1, 2016 - May 11, 2016 676 (3.59%) 67.75% 458 (4.46%) 53.85% 2.66 00:02:15
% Change 333.58% -2.46% 322.93% -5.46% -4.56% 5.16%
3. Eig United Kingdom
Mar 1, 2017 - May 11, 2017 1,760 (7.91%) 77.67% @ 1,367 (10.22%) 66.48% 1.89 00:01:31
Mar 1,2016 - May 11, 2016 523 (2.78%) 77.06% 40339 63.48% 237 00:01:27
% Change 236.52% 0.80% 239.21% 4.72% -20.24% 4.91%
4. [ Germany
Mar 1, 2017 - May 11, 2017 757 (3.40%) 73.05% 553 52.44% 2.46 00:02:10
Mar 1, 2016 - May 11, 2016 544 (2.89%) 75.92% 413 (4.02%) 57.35% 231 00:01:39
% Change 39.15% -3.78% 33.90% -8.56% 6.40% 31.14%
5. 5 United States
Mar 1, 2017 - May 11, 2017 638 (2.87%) 90.28% 576 73.98% 1.58 00:01:04
Mar 1,2016 - May 11, 2016 367 (1.95%) 79.84% 2932 66.76% 1.88 00:01:46
% Change 73.84% 13.08% 96.59% 10.82% -16.05% -40.04%
6. [0 France
Mar 1, 2017 - May 11, 2017 541 (2.43%) 72.83% 39429 55.82% 2.30 00:02:16
Mar 1,2016 - May 11, 2016 579 (3.08%) 67.70% 392 (3.82%) 56.99% 2.69 00:02:25
% Change -6.56% 7.57% 0.51% -2.06% -14.37% -6.29%

8.2. Statistics about videos and live streaming

All sessions of The State of the union 2017 were live streamed on the conference website.
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On 4 May the homepage offered two simultaneous streaming channels, one for each parallel session
taking place at the Badia Fiesolana. All the videos were accessible from any device, without the need for
user to open new pages or to continuously refresh them.

Immediately after each session concluded, the video footage was made available on a dedicated page. The
same workflow applied to photographs, which were provided by the official photographers and loaded on
the website during the sessions.

The overall number of minutes watched in 2017 was dramatically higher than in 2016. In total, 94 010
minutes of video footage were watched between 4-5 May 2017 alone. There were 6184 views, and the
average view lasted 15:12 minutes.

In 2016, during the same period (5-6 May), 53 692 minutes of video footage were watched, there were
4722 views and the average view lasted 11:22 minutes.
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Overview Comparison... Groups ¥ Export report v el

Search for content Q Search for locations Q 04/05/2017 - 05/05...  ~

Videos v Subscribed & not subscribed v Live & on demand ~ All YouTube products v All devices ¥ Original language and translated ~

European University Institute @
European

[URNEeA Created: 2 Sep 2010 + Videos: 679
Institute

4 May 2017 - 5 May 2017

Watch time Average view duration
Minutes Minutes

S
"
/ g

= 64,398 (44 days 17 hours)

94,010 4 15:12
Views
.

St
6,184
Likes Dislikes Comments Shares Videos in playlists Subscribers
19 3 26 4 43 23 18
Top 10 Videos Browse all content
Video Vv Watch time (minutes) Views Likes Comments
The State of the Union 2017 - 5 May * Mornin... 37,603 40% 2,024 33% 8 16
The State of the Union 2017 - 5 May + Afterno... 25314 27% 1,165 19% 2 2
The State of the Union 2017 - 4 May * Mornin... 14907 16% 1,182 19% 2 6
The State of the Union 2017 - 4 May + Afterno... 8,893 9.5% 651 11% 2 2
The State of the Union 2017 - 4 May + Afterno... 3792 4.0% 351 5.7% 3 0
The State of the Union 2017 - 4 May + Mornin... 1,654 1.8% 258 4.2% 1 0

By far the most popular session in 2017 was the Morning at Palazzo Vecchio. 37 603 minutes of this
session were watched between 4-5 May. This represents 40% of the total number of minutes watched.
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European
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Institute

4 May 2017 - 5 May 2017

WATCH TIME (MINUTES) VIEWS
94,010 6,184
More metrics ~ ~) Show totals ") Show as % of totals
~
7" | Thesataofthe rion 2175 My - Momingsessins @ Pelezo Vectio _
1
The st e oon2017-s vy oo sessins @ aezovcei |

‘The State of the Union 2017 - 4 May - Moming sessions @ Refettorio
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d
) The State of the Union 2017 - 4 May - Afteroon sessions @ Teatro

° 0 10,000 20,000 30,000 40,000

- "

Viewerage ~ Viewergender = Video  More v

T Video Watch time (minutes) © Male Female

| T The State of the Union 2017 - 5 May * Moming s 37,603 (40%) 60% 40%
I The State of the Union 2017 - 5 May - Afternoon. 25314 (27%) 61% 39%
7] The State of the Union 2017 - 4 May + Moming s 14907 (16%) 42% 58%

| The State of the Union 2017 - 4 May - Afternoon. 8893 (9.5%) 46% 54%
The State of the Union 2017 - 4 May - Afternoon. 3,792 (4.0%) 37% 63%

The State of the Union 2017 - 4 May + Moming s. 1,654 (1.8%) 59% 4%

The State of the Union 2017 120(0.1%) 56% a4%

1-70f 7

Similarly to the improved geographical reach of the website, videos of The State of the Union have also
reached a wider audience. Whilst the majority of live streaming views came from Italy, Belgium
represented 15% of views and the UK represented 11%. The gender balance of views was fairly evenly
split in most countries, but some outliers (Germany, US, Luxembourg, Ireland) showed a stronger male
dominance.

European University Institute =

4 May 2017 - 5 May 2017

WTOH TIME (WINUTES) views
94,010 6,184

More mewrics ~ ) Show totals Show 83 % of totals
7,

Y

= o I
= o
o -

@

4
Viewsroge  Viewsrgesder  Video | Geograshy | More -
Gosgrooy Wotch i faieuted) © & Male
| Tty 47286 (S0% 5% 9%
| Belghum 13625 (15% s s2%
United Kingdom 9867 (1% 69% NN
| Germany 3055 (3.3%, 80% 20%
France 2082 22% san a0x
1634 (1.7% [ 1
1583 (1.7 6% 6ax
1385 83% N
1356 (1.4%] 2% o
1256 (1.3% as s
Iretand €25(07% 9% 19%
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8.3. POLITICO Homepage Takeover

During The State of the Union 2017, there was a two day ‘Homepage Takeover’ (HPT) promoting The
State of the Union and the Young Policy Leaders Programme. This constituted:

¢ Double MPU with 2 Twitter feeds
* A billboard filled by:

DAY 1

9:30am — 1pm: livestream #1

11:45am — 1pm: livestream #2 => overlap with #1, displayed in rotation
14:45 — 17:45: livestream #3

For the rest of the day the Young Policy Leaders billboard was used

DAY 2

9:00 — 12:45: livestream #4
14:15 —19:00: livestream #5
For the rest of the day the Young Policy Leaders billboard was used

* An EUI skin, driving traffic to: https://stateoftheunion.eui.eu/

* A YouTube video MPU

* AN MPU with the Young Policy Leaders ad

* On mobile and tablet, the Young Policy Leaders leaderboards (320*50 & 728*90)

8.3.1.Statistics on the Politico HPT

Over the two days 4-5 May, the POLITICO HPT delivered over 439 000 impressions and resulted in

1015 clicks.

HOMEPAGE TAKEOVERS: OVERALL PERFORMANCE

=

Young Policy Leaders Fellowships
Florence, Raly - 2017-2018
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BY THE NUMBERS: TWO-DAY TOTALS

Homepage takeovers on politico.ev during
the State of the Union in Florence

= Date: May 4

= 236K+ impressions delivered

(POUTICO benchmark: 150K+ impressions/day)
= 573 clicks
= 0.24% CIR (»industry avg.: .08%}

* Date: May 5

= 203K+ impressions delivered

(POUTICO benchmark: 150K+ impressions/day]
= 442 clicks
= 0.22% CIR (»industry avg.: .08%}


https://stateoftheunion.eui.eu/

The livestream on politico.eu generated 15 000 impressions on 4 May and 17 400 impressions on 5 May.
Over the two days this resulted in 46 clicks.

HOMEPAGE TAKEOVERS: LI

BY THE NUMBERS: LIVESTREAM

Homepage takeovers on politico.eu during
the State of the Union in Florence

= Date: May 4 - 15K+ impressions

Livestream #1

6.6K+ impressions — 10 clicks — .15% CTR
Livestream #2

1.6K+ impressions — 4 clicks — .24% CTR
Livestream #3

7K+ impressions — 12 clicks — .15% CTR

= Date: May 5 - 17.4K+ impressions

Livestream #4

8.4K+ impressions — 10 clicks — .12% CTR
Livestream #5

9K+ impressions — 12 clicks — .13% CTR

Of the multi-media units, the embedded MPU was dedicated to the Robert Schuman Centre whilst the
double Twitter feed promoted The State of the Union. This feed generated 68 000 impressions and 40
000 ‘engagements’, here including scrolls etc.

BY THE NUMBERS: MULTI-MEDIA UNITS

Homepage takeovers on politico.ev during
the State of the Union in Florence

= Double Twitter feed (May 4 & 5}

68K+ impressions
= .04%CTR

= 40K+ engagement (scrolls, livestreams, ekc.)
4.25% Engagement Rale

= Embedded YouTube MPU (May 4 & 5)

78K+ impressions
= No click tracking available

= 5.5K+ engagements [aulo-plays, clicks, etc.)
= 5.17% Engagement Rate
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8.4. Visibility on social media
Summary of actions:

- We revitalized the stagnant Twitter account, initially posting content from last year, links to
relevant news or new content, created to link to SOU, on EUI Times. Later we developed a
clearer strategy, with regular ‘Meet the speakers’ posts etc. We used Twitter to reach out to
journalists and key influencers and to raise awareness of SOU and to promote the attendance of
key speakers. During the event itself we live-tweeted the panels and speeches.

- We created a Facebook event, under the European University Institute page. It was co-hosted by
the European Commission in Rome, allowing them to post content and meaning the event
appeared at the top of their page. We posted content much less frequently than on Twitter, but
after the event were able to share images. Our usage of Facebook could be greatly improved next
year.

8.5. Statistics about Twitter
Official Twitter Account

The Twitter account for The State of the Union @EUISoU was inactive from May-December 2016.
When it became active again in mid-December 2016 there were 229 followers.

From mid-December until The State of the Union 2017, the follower count increased by 809 to 1038.
Of those, 484 new followers were gained in the month before conference. 386 new followers were gained
in the first week of May alone.

These new followers steadily increased the number of impressions. In total, on 4-5 May, @ EUISoU
generated 324 700 impressions. This is a dramatic increase to 78 400 impressions in 2016.

Your Tweets earned 324.7K impressions over this 2 day period

During this 2 day period, you eamed
162.4K impressions per day.

31 m EUI



Beyond impressions, @EUISoU also achieved high levels of engagement in the tweets.

On average, you eamed 375 likes per On average, you eamed 94 link clicks
day per day

On average, you eamed 126 replies per On average, you eamed 350 Retweets
day per day

On 4 May, @EUISoU tweeted 134 times, creating 72 930 impressions. This generated 144 link clicks,
206 re-tweets, 220 likes and 90 replies.

On 5 May, @EUISoU tweeted 255 times, creating 251 782 impressions. This generated 127 link clicks,
795 re-tweets, 828 likes and 268 replies. On average, the number of impressions and engagements were
much higher on 5 May than on 4 May, although the single tweet with the highest number of impressions
was posted on 4 May.

This success can be explained through the development and implementation of a Twitter strategy,
including collaboration with key speakers and their institutions, and live tweeting of speeches throughout
the day.

A summary of the month up to 8 May, including SOU:

28 day summary with change over previous period

weet Weel Impresso Frotie visis e

4832 1435 69 509K 1656.8% 5,944 +770.3x 521 11,308 1° 1638 1485
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May 2017 - & days so far..

Top Tweet eamed 53 5K impressions Top mention eamed 504 engagements Get your Tweets in front of

'EU Citizens' Rights: a Priority for +1 European Commission more people

Negotiations with UK' - @MichelBarnier's .- @EU_Commission - May 4 Promoted Tweets and content open up your

t 22 Y £ % reach on Twitter to more people.

t?ptlc aft”TSOUZOW 14‘?5 onKMa)i 5 ??EUGO President @JunckerEU discusses EU

stateoftheunion.eui.eu/speakers/miche. .. #citizenship at @EUISoU tomormow at m

«0 @2 e 10.00AM. Follow live here:

stateoftheunion.eui.eu #SoU2017 #EU60
View Tweet activity View all Tweet activity pic.twitter. com/BdxueYFhkO MAY 2017 SUMMARY

Tveets Tweet impressions
419 439K

TOp Follower foliowed by 553K people

\ \ 7 Profile visits Mentions

5,129 480
New followers
386

A - o8 @2
Palazzo_Chigi
@Palazzo_Chigi FOLLOWSYOU \iew Tweet
Profilo ufficiale della Presidenza del Consiglio dei Ministri.
Govemo italiano.
\iew profile \iew followers dashboard Top media Tweet camed 5 554 impressions

The State of the Union begins tmnmw!
Juncker. Bamier, Mogherini among line-up.

Enrich your Tweets with Don't forget to WATCH LIVE:
Twitter Cards o stateoftheunion.eui.eu #So0U2017
Using Twitter Cards gives you greater pic.twittercom/wJ2UcPZsFY

insight into your URL clicks, app installs,
and Retweets.

Leam more about using Cards on Twitter

View Tweet activity ‘ \iew all Tweet activity

THE HASHTAG: #SoU2017

The State of the Union on Twitter went beyond our own account, @ EUISoU. Crucially, we made a
number of ‘top influencers’ aware of the conference and its content, engaged journalists through twitter
over several months and ensured that key speakers and the institutions they represented would be active
on social media around the event.

. twitter L
presidente 3 th e union
'f _ @junckereu S
rencn
citizens @urope # SO u 2 O 1 7State live I.ﬁh .
englis
says europea firenze @euisou )

juncker @michelbarnier
mportance i : E T
SRR brexit @eu president commission
speak g

florence speech
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Top Reach Twitter

la Repubblica
mo Firenze: Alfano, Tajani e Juncker
alla conferenza "The State of The

- Ryan Heath
h o "Peace has a name as faras | am
concerned: it is called the

WELT
O EU-Kommissionsprésident Jean-

Claude Juncker am Freitag zu

- Ryan Heath
() Italy's foreign minister schooling
the UK at #s0u2017 "l am aware of

*.  European Commission
‘!o President @JunckerEU discusses
EU #citizenship at @EUISoU

Source: Eurosagency

2,7M Reach

1,3M Reach

1,2M Reach

1,TM Reach

1,1M Reach

Top Reach Web

©

yahoo.com
Ue, Hoyer (Bei): chiederemo
aumento investimenti per

yahoo.com
Brexit, Hoyer (Bei): tutti
pagheremo pegno, gli inglesi di

yahoo.com
Ue, Hoyer: politici smettano di
sprecare soldi a fini elettorali

yahoo.com
Mogherini:Usa perdono
leadership su dossier globali, Ue

yahoo.com
Brexit, Barnier: parlo in inglese
per farmi capire da inglesi

365,7M Reach

365,7M Reach

365,7M Reach

365,7M Reach

365,7M Reach

Throughout the day on 5 May, #SoU2017 was trending in Belgium according to the website

https://trends24.in/belgium/

On 4-5 May SoU2017 and The State of the Union were mentioned 8088 times on Twitter, Articles, Blogs

and Facebook. 6740 of those mentions were on Twitter. Most mentions of The State of the Union or

SoU2017 were in English.

Mentions

8 088 =z

Mentions par Sources

W Twitter

fxl

Actualités

=\ Blogs

1 Facebook

Source: Eurosagency
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Positives

12% =z

6 740 (83,3%)

1005 (12,4%)

176 (2,2%)

167 (2,1%)


https://trends24.in/belgium/

Source: Eurosagency

35 m EUI

® Anglais
o ltalien
o Francgais

o Turc

5555 (69.1%)
1810 (22.5%)
368 (4.5%)
66 (0.8%)
239 (3.1%)
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