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Class Structure and Requirements The course consists of an initial lecture phase (2
weeks) in which I present the core papers (marked by *) and give a preview into current
research, followed by student presentations. Participants are going to

1. present one paper in class,

2. write a referee report OR a research proposal (both 1-2 pages).

Course Objective We will investigate the role of private information in a voting environ-
ment. Our emphasis is on information acquisition by voters, and information disclosure by
the political parties or media outlets. Our topics are:

1. The value of private information: in a single-agent decision problem, we will inves-
tigate different concept of informativeness, e.g. Blackwell’s sufficiency, accuracy /
effectiveness (Lehmann, Persico), Shannon entropy in rational inattention.

2. Models of (strategic/ pivotal/ ethical) voting: Condorcet jury theorem; information
aggregation in large elections; ethical voting and the paradox of voting.

3. Information acquisition: if voters have to pay for their private information, how does
this impact the acquired information and the outcome of an election?

4. Deliberation and information sharing: do voters want to share their private informa-
tion? If they do, does it matter?

5. Information disclosure: manipulation by politicians or the media. What is the scope
for manipulation or influence of an electorate?
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