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This monographic course covers recent developments in research on dispersed
information is aggregated in markets and organizations. Special emphasis will be placed
on the strategic incentives for information intermediaries, the development of prediction
markets to improve corporate and public decision-making, and the rationale for
government policies intended at mandating information disclosure and protecting
consumers.

Each topic will be illustrated through examples from different fields, including industrial
organization, financial economics, public economics, the economics of contracts and
incentives, law and economics, organization economics, and the emerging field of
macroeconomics with dispersed information. This course is targeted not only to students
who would like to pursue research on information issues in these fields of applied
microeconomic theory, but also to students who are interested in doing empirical research
in applied microeconomics.
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