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Topics in Information Design under Constraints

This is an advanced course in economic theory. We will cover information
design under constraints with a focus on the dynamic aspects of information
design.

Evaluation: Presentations and Participation. The exact details will depend on
the number of students enrolled.

Below is a tentative sequence of topics and relevant papers. Other papers will
be added to the list. There will not be enough time to cover all the papersin
this list. We will divide the course in lectures and presentations by students in
which we will discuss the papers presented.
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